2
W PMR s

WHOLESALE MARKET OF
GROCERIES AND COSMETICS
IN POLAND

Market analysis and development forecasts
for 2022-2027

December 2021




Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

TABLE OF CONTENTS

EXECUNIVe SUMIMAIY e 6

Macroeconomic environment and potential of the wholesale market

of groceries and cosmeticsinPoland ... ... . . 12
FOO PrICE INTIALION ... 12
G 14
CaAPItAl BXPENAIUIE ... 15
0701 F1 0 01110 16
LADOU MAIKET ... 17
01U 18
Budget, debt, deMOGIrapICS ... 20
INternational ENVIFONMENT ... 21

Value and forecasts for the wholesale market

of groceries and cosmeticsin Poland................ . 23
TUOMOS 26
Consolidation Of WROIBSAIE ... 26
Consolidation of small general groCery STOIES ... 27
SPECIAlISEA GrOCEIY STOTES ...ttt 29
Cooperation with the HORECA MAIKEL............. e 30
Greater opening of the C&C segment for retail CUSTOMETS .............oooooeeeeeeeeeeeeeo 32
Growing Significance Of ICT SOIULIONS..........o.oooeeseeeeeeeeeeeosoeeeee e 33

4 www.mypmr.pro



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

Market SegMeNES 34
Wholesale of alcoholic beverages, soft drinks and t0DACCO..............ooooooooooeee 38
Non-specialised wholesale of food, beverages and tobacco products...........oeeoccsceces 40
Wholesale of fruit and VEGETADIES ... 41
Wholesale of milk, dairy products, eggs, edible 0ils and fatS...............oooo 44
Wholesale of other foodstuffs, including fish, shellfish and MollUSCS............cooe 45
Wholesale of meat and Meat PrOAUCES .............ooo oo e 46
Wholesale of sugar, chocolate, confectionery and bakery products............oeoeoccscse 48
Wholesale of tea, coffee, COC0A AN SPICES ... e 49
Wholesale of COSMELICS AN PEITUME.........ooeoeeeeeeeeeeeeeeee e 50

Largest companies on the Polish wholesale market.... ... . ... .. 52
Selected companies specialised in wholesale of tobacco products.............oooooee 57
Selected companies specialised in wholesale of alcoholic DEVErages..........oeoocecs 61
Selected wholesale companies specialised in other categories —
multi-assortment (non-specialised) and OtNEI ... 65
Selected companies specialised in fruit and vegetable wholesale...............coooooeo 74
Selected companies specialised in wholesale of dairy products..............oooooeoeeen 79
Selected companies specialised in wholesale of meat products.............ooooooooe 83
Selected companies specialised in wholesale of CONfECHONETY ... 87
Selected wholesale companies specialised in coffee, tea, cocoa and SPICeS..........ooeoecccc 90
Selected wholesale/ComMMOUIty MATKETS ... 92
Selected companies specialised in wholesale 0f COSMELICS ... 93

Profiles of the selected PIAYers ... 97
o 0022 T 97
MaKro Cash and Carry POISKA..............oooeeeeeeeeeeeeeteeeeseees ettt e 99
TrANSGOUIMIEE POISKA........c.ceeseeeeesesesesosoeoeosses e 101
PPHU SPBCJAL......ooeeeeeeeeeeeeeeee ettt oottt ettt 102

MethodologY .. 104

LiSt Of QUapNS ... 109

Listof tables . . 111

ADOUL PIVIR ... 114

WWW.mypmr.pro 5



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

LIST OF GRAPHS

© N oo

10.

11.
12.

13.

14.

15.

16.
17.

Projected food price inflation growth rate in Poland (% YoY), 2017-2026 ... 13
Projected real GDP growth rate in Poland (% Y0Y), 2017-2027 ... 14
Projected growth rate (% YoY) for real gross fixed capital formation in Poland,

iN T8I TEIMS, 2017-2027 ......ooooo oo 15
Projected growth rate (% YoY) for private consumption and disposable income of households

in Poland, in real 1ermS, 201 7-2027 ...........oo oot 16
Projected average monthly gross wage (PLN) and real change (% YoY), 2017-2027 .......................... 17
Projected average annual registered unemployment rate in Poland (% YoY), 2017-2027 .................... 17
Projected CPI growth rate in Poland (% YOY), 2017-2027 .............cccccoooooioiioeooeeeeeeeeeceeeese e 19
Value (PLN m) and change (%) of the wholesale grocery and cosmetics market

0f Polish companies, 2017-2027 ...........o oo 24
Value (PLN m) and change (%) of the wholesale grocery and cosmetics market

IN POLANG, 20172027 ......ooooeeeeeoeeoeoeeeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 25
Shares of large-format distribution channels in the grocery market in Poland (%),

DY SAIES VAIUB, 2017-2026 ........ooooooooooeeeeeeeeeeeeeeeeeeeeeeeeeee e 28
Development of specialised grocery stores in Poland, by store count and change (%), 2016-2021 .....29
Value (PLN m) of wholesale of alcoholic beverages, soft drinks and tobacco

at Polish companies, 2017, 2021 @Nd 2027 ... 39
Value (PLN m) of wholesale of alcoholic beverages, soft drinks and tobacco

in Poland, 2017, 20271 @Nd 2027 ... 39
Value (PLN m) of non-specialised wholesale of food, beverages and tobacco products

at Polish companies, 2017, 20271 @N0 2027 .............. e 40
Value (PLN m) of non-specialised wholesale of food, beverages and tobacco products

in Poland, 2017, 2021 @NA 2027 ... 40
Value (PLN m) of wholesale of fruit and vegetables at Polish companies, 2017, 2021, 2027 ............. 43
Value of wholesale of fruit and vegetables in Poland (PLN m), 2017, 2021, 2027 ... 43

WWW.mypmr.pro 109



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

18.

19.

20.

21.

22.

23.
24.

25.

26.

27.
28.

29.
30.
31.
32.
33.

Value (PLN m) of wholesale of milk, dairy products, eggs, edible oils and fats

at Polish companies, 2017, 20271, 2027 ... 44

Value (PLN m) of wholesale of milk, dairy products, eggs, edible oils and fats

iN POlaNd, 2017, 20271, 2027 .........ooeeoeoeoeoeoeoeoeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 44

Value (PLN m) of wholesale of other foodstuffs, including fish, shellfish and molluscs

at Polish companies, 2017, 20271, 2027 ... 45

Value (PLN m) of wholesale of other foodstuffs, including fish, shellfish and molluscs

iN Poland, 2017, 20271, 2027 .........ocooooooeoeeeeoeeeeeeeesoeeesoeessoees s 45

Value (PLN m) of wholesale of meat and meat products at Polish companies,

2017, 2021 @NA 2027 ......ooooooeeeeeeeeeeeeeeeoee e 47

Value (PLN m) of wholesale of meat and meat products in Poland, 2017, 2021 and 2027 ................. 47

Value (PLN m) of wholesale of sugar, chocolate, confectionery and bakery products

at Polish companies, 2017, 20271 @N0 2027 .............. e 48

Value (PLN m) of wholesale of sugar, chocolate, confectionery and bakery products

in Poland, 2017, 2021 QNG 2027 .........c....ooooioooeeeeeeeoeeeeeeeeeeesoeesoee oo 49

Value (PLN m) of wholesale of tea, coffee, cocoa and spices

at Polish companies, 2017, 2021 and 2027 ..............ocoooooeooeoeeeeeeeeeeeeeeeoeeeeeeeeeeeeeeeee e 49

Value (PLN m) of wholesale of tea, coffee, cocoa and spices in Poland, 2017, 2021 and 2027 ........50

Value (PLN m) of wholesale of cosmetics and perfume at Polish companies,

2017, 2021 @NA 2027 ......oooo oo 51

Value (PLN m) of wholesale of cosmetics and perfume in Poland, 2017, 2021 and 2027 .................... 51

Sales (PLN m) of EUrocash, 2017-20271 ... 97

Sales (PLN m) of Makro Cash and Carry Polska, 2017-2027 ... 99

Sales (PLN m) of Transgourmet Polska, 2017-2021 ... 101

Sales (PLN m) of PPHU Specjal, 2017-2021 ... 102
WwWw.mypmr.pro



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

LIST OF TABLES

L

© ®° N oo

1.

12.

13.

14.

15.

16.

17.
18.

Price growth of selected foodstuffs in Poland (% YoY), by category, 2017-2023 ... 13
Forecast demographic situation in Poland (thousand people), 2017-2027 ... 21
Forecast fiscal situation in Poland, 2017-2026 .................ccccooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 21
Factors having impact on the growth on the wholesale grocery and cosmetics market

INPOIANG, 201722026 ...........ooo oo 25
Store count of small grocery stores in Poland, by basic formats, 2017-20271 ... 28
Share of small-format stores in the grocery market in Poland (%), by sales value, 2017-2026 ......... 28
Number of specialised stores in Poland, by type of product range, 2005, 2017-2021......................... 29

Share of largest distribution channels among suppliers to food service establishments, May 2021.......31
Share of largest wholesalers and retail chains among suppliers to food service establishments,

JANUANY 2027 e 31
. Share of largest manufacturers among suppliers of food service establishments, May 2021 ... 31

Value (PLN m) of individual categories in the grocery and cosmetics wholesale segment

of Polish companies, 2017, 2021 and 2027 ..............ccoooooooooeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeee e 35

Value (PLN m) of individual categories in the grocery and cosmetics wholesale segment

in Poland, 2017, 2021 @NA 2027 ... 35

Share (%) of individual categories in the grocery and cosmetics wholesale segment

of Polish companies, 2017, 2021 and 2027 ... 35

Share (%) of individual categories in the grocery and cosmetics wholesale segment

in Poland, 2017, 2021 @Nd 2027 ... 36

Cumulative growth for individual categories in the grocery and cosmetics wholesale segment

of Polish companies (PLN m), 2017-2021 and 2022-2027 ...............cccccoooeoiioemmmieciicemsseescceeeessseseeessne 36

Cumulative growth for individual categories in the grocery and cosmetics wholesale segment

in Poland (PLN m), 2017-2021 and 2022-2027 .............cco...ooooooooooeeoeoeoeeeeeeeeeeeoeeeeeeeseoeeee e 37

General information about 30 largest wholesale companies, 20271 ... 53

Sales value of 30 largest wholesale companies (PLN m), 2017-2021 ... 54

WWW.mypmr.pro 111



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

19.
20.
21.
22.

23.
24.

25.

26.

27.
28.

29.

30.

31.
32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

Sales growth of 30 largest wholesale companies (%), 2018-20271 ... 55
Share of 30 largest players in the wholesale market (%), 2017-20271 ... 56
Number of entities declaring activity classified as PKD 4635Z,

by number of employees, 2017-Q3 20271 ... 57
Sales value (PLN m) of selected companies specialised

in wholesale of tobacco products, 2017-2027 ... 58
Sales growth of selected companies specialised in wholesale of tobacco products, 2017-2021......59
Share of selected players specialised in tobacco products

in the grocery wholesale market, 2017-20271 ... 60
Number of entities declaring activity classified as PKD 4634A,

by number of employees, 2017-Q3 20271 ... 61
Sales value (PLN m) of selected companies specialised

in wholesale of alcoholic beverages, 2017-2027............oo oo 62
Sales growth of selected companies specialised in wholesale of alcoholic beverages, 2017-2021 .......63
Share of selected players specialised in alcoholic beverages in the grocery wholesale market,

F O {0 64
Number of entities declaring activity classified as PKD 4639Z,

by number of employees, 2017-Q3 20271 ... 65
Sales value (PLN m) of selected non-specialised/multi-assortment wholesale companies,
20072027 e 66
Sales growth of selected non-specialised/multi-assortment wholesale companies, 2017-2021 ... 67
Share of selected non-specialised/multi-assortment players

in the grocery wholesale market, 2017-20271 ... 68
Number of entities declaring activity classified as PKD 4638,

by number of employees, 2015-03 20271 ... 69
Sales value (PLN m) of selected companies specialised in wholesale of other foodstuffs,

including fish, shellfish and molluscs, 2017-20271 ... e 70
Sales growth of selected companies specialised in wholesale of other foodstuffs,

including fish, shellfish and MoIlUSCS, 2017-20271 ..............cccooooooeeeeeeeeeeeeee e 71
Share of selected players specialised in other foodstuffs, including fish, shellfish and molluscs

in the grocery wholesale market, 2017-2027 ... 72
Number of entities declaring activity classified as PKD 4634B,

by number of employees, 2015-Q3 20271 ... 72
Sales value (PLN m) of selected companies specialised in wholesale of non-alcoholic beverages,
20072021 e 73
Sales growth of selected companies specialised in wholesale of non-alcoholic beverages,
200720271 .o e 73
Share of selected players specialised in non-alcoholic beverages

in the grocery wholesale market, 2017-20271 ... 73
Number of entities declaring activity classified as PKD 4631Z,

by number of employees, 2017-Q3 20271 ... 75

WWW.mypmr.pro



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

42.

43.
44,

45.

46.

47.
48.

49.

50.

51.

52.

53.

54.

95.

56.

57.

58.

59.

60.

61.
62.

63.
64.
65.

Sales value (PLN m) of selected companies specialised

in fruit and vegetable wholesale, 2017-2027 ... 76
Sales growth of selected companies specialised in fruit and vegetable wholesale, 2017-2021......... 77
Share of selected players specialised in fruit and vegetables

in the grocery wholesale market, 2017-20271 ... 78
Number of entities declaring activity classified as PKD 46337,

by number of employees, 2017-03 20271 ... 79
Sales value (PLN m) of selected companies specialised

in wholesale of dairy products, 2017-20271 ... 80
Sales growth of selected companies specialised in wholesale of dairy products, 2017-2021 ............ 81
Share of selected players specialised in dairy products

in the grocery wholesale market, 2017-2027 ... 82
Number of entities declaring activity classified as PKD 46327,

by number of employees, 2017-Q3 20271 ... 83
Sales value (PLN m) of selected companies specialised in wholesale of meat and meat products,
20072021 e oo 84
Sales growth of selected companies specialised in wholesale of meat and meat products,
20072021 e 85
Share of selected players specialised in meat and meat products

in the grocery wholesale market, 2017-20271 ... 86
Number of entities declaring activity classified as PKD 4636Z,

by number of employees, 2017-Q3 20271 ... 87
Sales value (PLN m) of selected companies specialised in wholesale of confectionery, 2017-2021....88
Sales growth of selected companies specialised in wholesale of confectionery, 2017-2021............... 88
Share of selected players specialised in confectionery

in the grocery wholesale market, 2017-20271 ... 89
Number of entities declaring activity classified as PKD 4637Z,

by number of employees, 2017-Q3 20271 ... 90
Sales value (PLN m) of selected companies specialised in wholesale

of coffee, tea, cocoa and SPICeS, 2017-20271 ............ccoo oo 91
Sales growth of selected companies specialised in wholesale

of coffee, tea, cocoa and SPICeS, 2017-2021 . ..o 91
Share of selected players specialised in coffee, tea, cocoa and spices

in the grocery wholesale market, 2017-20271 ... 91
Overview of the largest wholesale markets in Poland, 2021 ... 92
Number of entities declaring activity classified as PKD 46457,

by number of employees, 2017-03 20271 ... 93
Sales value (PLN m) of selected companies specialised in wholesale of cosmetics, 2017-2021 .....94
Sales growth of selected companies specialised in wholesale of cosmetics, 2017-2021 ... 95

Share of selected players specialised in cosmetics in the cosmetics wholesale market, 2017-2021....96

WWW.mypmr.pro 113



Wholesale market of groceries and cosmetics in Poland 2022 — Market analysis and development forecasts for 2022-2027

ABOUT PMR

We are PMR (www.mypmr.pro), a dedicated team of market research and analysis experts specialising
in Central and Eastern Europe. We are focussed on the following sectors: Construction, Retail and FMCG,
Pharmaceuticals, Healthcare, IT and Telecommunications and our services include market reports,
proprietary forecasts, insights, statistical databases, product databases, investment project databases,
and company databases. PMR arranges business meetings for executive staff and conduct custom
projects for companies and institutions as well as having a successful track record of developing data
analysis tools.

For over 20 years now, we have helped more than 500 global corporations and a number of local
companies in the construction, implementation, and monitoring of their business strategy. The results
of our work are unique data, forecasts, and analysis. Thanks to our knowledge combined with the many
years of experience of our analytical teams, our clients always increase market share, improve their
sales figures and successfully expand into new markets.

CONTACT PMR

PMR Ltd. Sp. z 0.0., ul. Krolewska 57, 30-081 Krakow, Poland
tel.: /48/ 12 340 51 00, fax: /48/ 12 340 51 08, www.pmrcorporate.com

Customer service
tel.: /48/ 12 340 51 30
e-mail: moreinfo@pmrcorporate.com

Marketing
tel.: /48/ 12 340 51 29
e-mail: marketing@pmrcorporate.com

WWW.mypmr.pro



	Executive summary
	Macroeconomic environment and potential of the wholesale market of groceries and cosmetics in Poland
	Food price inflation
	GDP
	Capital expenditure
	Consumption
	Labour market
	Inflation
	Budget, debt, demographics
	International environment

	Value and forecasts for the wholesale market of groceries and cosmetics in Poland
	Trends
	Consolidation of wholesale
	Consolidation of small general grocery stores
	Specialised grocery stores
	Cooperation with the HoReCa market
	Greater opening of the C&C segment for retail customers
	Growing significance of ICT solutions

	Market segments
	Wholesale of alcoholic beverages, soft drinks and tobacco
	Non-specialised wholesale of food, beverages and tobacco products
	Wholesale of fruit and vegetables
	Wholesale of milk, dairy products, eggs, edible oils and fats
	Wholesale of other foodstuffs, including fish, shellfish and molluscs
	Wholesale of meat and meat products
	Wholesale of sugar, chocolate, confectionery and bakery products
	Wholesale of tea, coffee, cocoa and spices
	Wholesale of cosmetics and perfume

	Largest companies on the Polish wholesale market
	Selected companies specialised in wholesale of tobacco products
	Selected companies specialised in wholesale of alcoholic beverages
	Selected wholesale companies specialised in other categories – multi-assortment (non-specialised) and other
	Selected companies specialised in fruit and vegetable wholesale
	Selected companies specialised in wholesale of dairy products
	Selected companies specialised in wholesale of meat products
	Selected companies specialised in wholesale of confectionery
	Selected wholesale companies specialised in coffee, tea, cocoa and spices
	Selected wholesale/commodity markets
	Selected companies specialised in wholesale of cosmetics

	Profiles of the selected players
	Eurocash
	Makro Cash and Carry Polska
	Transgourmet Polska
	PPHU Specjal

	Methodology
	List of graphs
	List of tables
	About PMR



